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WHAT DOES IT DO?

s Huge amount of photos and videos
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HOW DOES IT WORK?

» Our special barcodes are on
the bib numbers

» Photos and videos of
participants are taken

» Branded personal albums are
posted to Facebook

» Exclusive! The new evolution
of the personal album is a
personal clip and it is here!
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COMMERCIAL AREAS
ALBUMS

» Branding is on
» ~15% of each photo

» 100% of a dedicated cover page
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COMMERCIAL AREAS
CLIPS

» Variety of commercial areas such as:

» Logos
» Strips i s ded 2 new video: 266 - N0 TR (Inmn
Galit Etsion ¢ e o ann
» Transitions m November i S o SEmmes o TN MATAD AR
» Photos

»Sample clips

(click logos below)
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http://runnerscanner.s3.amazonaws.com/Videos/Demos/MHM16_Bib.2739.mp4
http://runnerscanner.s3.amazonaws.com/Videos/Demos/USE16_ClipID_8666.mp4
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THE PROCESS

» Raw footage is being
analyzed
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» Participants are identified
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D Post a personal album fro X

ACTIVATION PAGE & TE b [0 mummarman

THIS ISWHERE PARTICIPANTS Dogunel, o= go = K1 =m
REGISTER FOR THEIR ALBUM AND CLIP
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» “Like” button offered

v | accept the terms of use
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l Video clip

» Easy to brand
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WHAT DOES IT LOOK LIKE?
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All photos are branded and posted to
the participant’s Facebook timeline

The cover photo is added
to each Facebook album
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WHAT DOES IT LOOK LIKE?

CLIPS
: i Naw video: 256 - TR imna
Galit Etsion adde il i
m v R e A DINTIN AT (DA Video clips
have a variety
of branding
Videos are more options

viral than photos.
Facebook
encourage views
by playing them
automatically.

Personal text / photo
maximize engagement
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» While traditional commercials are | . & _ B gopen "
not attractive, Ours is very! & M gttt
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» Because:

» It is me!
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Its a great souvenir

A delighting moment
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Its easy to get

Its free

U:“.\Runner
Scanner

Photo &



OPEN GALLERY

OPTIONAL

» No Facebook account
needed

» Displays all photos

() WhatsApp link
encourages distribution

» The endless search is
over!
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EXPOSURE REPORT

A detailed exposure report
including:
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» Comments

» Exposures
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WIN —WIN —WIN
PARTICIPANTS

FREE PERSONAL SOUVENIR
0 SEARCH EFFORT

EVENT

PROFESSIONAL LOOK AND A GREAT SERVICE

SPONSORS

VIRAL EXPOSURES FOR A TARGETED AUDIENCE

More info and a live demo at runnerscanner.com
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http://runnerscanner.com/?s=mb201311

